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摘  要 
随着移动互联网络技术的成熟和智能手机的普及，旅游已经进入到移动信
息时代。移动 APP随时随地获取信息和服务的特征与旅游异地性的天然契合，使
得移动互联技术与旅游行业产生了紧密联系。因此各大旅游运营商纷纷涉足旅游
APP领域，但是高额的 APP开发成本和运营成本又让运营商们举步维艰，所以分
析旅游者的采纳行为并建立相应模型，挖掘出真正影响游客在使用移动旅游 APP
不同阶段的使用意愿因素，从而让其持续使用，并提升活跃度，这既有理论价值
又有现实意义。 
本文从三个阶段来分析旅游者对于移动旅游 APP的采纳意愿。首先是采纳
前阶段的初次使用意愿，即没有相关移动旅游 APP使用经验的游客是受到哪些因
素影响而采纳了移动旅游 APP，才使游客成为旅游 APP的新用户；其次是采纳后
阶段的持续性使用意愿，即已经有了实际使用移动旅游 APP的旅游者为何会继续
使用，才使游客成为旅游 APP的老用户；最后在采纳后阶段，移动旅游 APP本身
的交互系统设计对于使用意愿会产生何种影响，才能使游客成为老用户中的活跃
用户，而非僵尸用户。 
对于采纳前的初次使用意愿，本文从外部环境因素和个人内在特质两方面出
发，在现有研究基础上，结合中国旅游情景，将文化要素中的不确定性规避和个
人主义作为调节变量加入到了整体模型之中，使研究情景更加贴切于中国旅游业。
对于采纳后的持续性使用意愿，本文分别从满意度、信任、服务质量和便利条件
四个维度去解释用户对于移动旅游 APP的持续性使用意愿，同时选取了转换成本
作为调节变量加入到整体模型之中。最后，对于采纳后的持续使用者，如何提升
活跃度的研究中，凸现了旅游 APP的技术特质，考虑 APP人机交互系统对于旅游
者体验的深刻影响，以信息系统成功模型为理论基础，从信息质量和系统质量两
个维度去衡量移动旅游 APP的系统设计，加入了感知有用性、感知易用性、感知
趣味性和满意度四个变量来丰富整体模型。 
在研究方法上采用了问卷调查法和实验法两种定量分析方法，数据分析上则
是运用结构方程模型等多种统计手段。最终得出的结论如下：对于初次使用意愿
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来说，社会影响、个体创新性、感知有用性和感知风险均有着显著作用，而感知
易用性的作用则不是显著的，同时不确定性规避和个人主义两个文化维度均有着
显著的调节作用；对于持续性使用意愿来说，满意度、信任、服务质量和便利条
件均有着显著的影响，同时转换成本在其中起到了调节作用；最后系统设计中的
信息质量和系统质量也显著影响了用户的感知有用性、感知趣味性和满意度，而
感知有用性和满意度会进一步影响用户的使用意愿。 
本文的主要创新主要体现在以中国旅游情景为研究背景，探讨了影响用户对
于移动旅游 APP 使用意愿的因素。将采纳行为划分使用前和使用后两个阶段，并
在此基础上针对使用后阶段做出了详细的探讨。凸现了旅游 APP的技术特质，以
信息系统成功模型为理论基础，分析了移动旅游 APP 系统交互设计对于用户使用
意愿的影响，扩展了该理论的应用范围。将实验法和问卷调查法相结合，扩展了
移动旅游 APP 研究领域在研究方法上的使用。 
实践上本文分别从“拉新”、“留存”和“促活”三个方面来分析游客对于移
动旅游 APP的使用意愿，以帮助旅游运营商更好地解决实际运营过程中所面对的
问题，并最终为相关旅游市场健康有序的发展提出了具体的指导和建议。 
 
关键词：移动旅游 APP；采纳意愿；实验法 
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Abstract 
 
Along with the rapid development of mobile internet technology as well as the 
increasing number of people who use smart phone, we had entered the ―Information 
Era‖. Tourism industries have been closely connected with mobile internet technology, 
for mobile tourism applications can provide services for users at anytime and 
anywhere, which is the main character of the mobile service, are naturally fit for 
tourists traveling in different places. Attracted by this huge market, tourism service 
providers have set foot in the field of tourism APP. But the high cost of APP 
development and operating costs make operators struggling. Therefore, it is of 
theoretical and practical importance to analyze the APP adoption behavior of tourists 
and to establish the corresponding models to excavate the real factors that affect the 
use of APPs in different stages of mobile tourism, to let tourists use APPs and enhance 
the activity. 
This paper analyzes the adoption intention on the mobile tourism application 
from three stages. The first one is about the initial adoption phase, which focuses on 
individuals, who have no past experience in using the mobile tourism application, 
become new users. The second one concerns the post adoption phase, concentrating 
on individuals, who have already used the mobile tourism application, continue using 
it. Finally, in the post-adoption stage, the research want to discuss what factors will 
the interactive system design for the tourism APP make visitors become active users 
instead of zombie users. 
From the view of external environment factors and individual intrinsic characters, 
this paper combines Chinese tourism scene and the existing research together, adding 
the cultural elements, the uncertainty avoidance and individualism, as moderators, 
establishes the overall initial adoption model, making it more appropriate to China's 
tourism industry. As to the continuance intention, the paper tries to answer the APP 
adoption intention question via four dimensions including satisfaction, trust, service 
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quality and facility condition. Meanwhile, the switching cost is considered as an 
important moderator in the model. Finally, in the study of how to improve the activity 
of the users after the adoption, the technical characteristics of the tourism APP are 
highlighted. Considering the profound influence of the APP human-computer 
interaction system on the tourist experience, the information system success model is 
introduced as the theoretical basis. Adding perceived usefulness, perceived ease of use 
and perceived enjoyment these three variables to enrich the whole model, the paper 
measures the mobile tourism APP design from dimensions of information quality and 
system quality. 
In the research method, two kinds of quantitative analysis methods, such as 
questionnaire survey and experimental method, are adopted. Statistical methods such 
as structural equation model are used as data analysis tools. The final results are 
shown as the follow: as to the initial adoption, social influence, individual 
innovativeness, perceived usefulness and perceived risk have significant impacts on 
the users’ initial adoption on mobile tourism application, while the effect of perceived 
ease of use is not supported. The moderate roles of uncertainty avoidance and 
individualism are empirically confirmed by resorting to samples. As to the 
continuance intention, satisfaction, trust, service quality and facility condition have 
significantly positive effect on the continuance intention on mobile tourism 
application. In addition, switch cost is examined as the moderator of these 
relationships. At last, as to the system designs, information quality and system quality 
have significantly positive effect on perceived usefulness, satisfaction and perceived 
enjoyment. Further, perceived usefulness and satisfaction have imposed significant 
influence on the users’ adoption intention.  
The main innovation points of this research are as follows. First, this paper 
selects factors that affect the users' adoption intention for mobile tourism in the 
context of China. Second, this paper extracts two different phases, initial and post 
adoption, from users’ adoption behavior and analyzed factors influenced users’ 
adoption intention to tourism APPs. Third, based on the information system success 
model, the paper introduce the technical characteristics of tourism APP, also analyzes 
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the influence of the interactive design of mobile tourism APPs, and extends the 
application scope of the theory. Last, combining the experimental method with the 
questionnaire survey, the paper extended the use of research methods in the field of 
mobile tourism. 
This paper examines the tourists' adoption intention for mobile tourism APPs 
from three perspectives: "attract new users", "retain old users" and "promote user 
activities". The results of this paper are critical important for travel operators to solve 
practical issues in the daily mobile tourism APPs operation. Some specific 
recommendations on the sustained development of mobile tourism market are also 
given in the paper. 
Keywords:Mobile Tourism Application；Adoption Intention；Experimental Method 
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